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Ground Covers

‘Why a Waterwise Landscape?

Growing up in southern

people might refer to as a
lump of sand. Nevada is

gel

as the driest state in the

nation, with Utah as the
moved

scape is contrasted by the
Utah obsession with lawns.
It scems that the idea of
the ideal yard in Utah is a
simple emerald green lawn
stretching across every inch
of the property, broken up
by maybe one or two trees.

With the ever-present
threat of climate change,
the lawn is not only imprac-
tical, but often an eyesore.

e
that I was very i
with. I couldn’t help but
look at the surrounding can-

Chamaebatiaria millefolium
Peraphyllum ramasissimum

Prunus besseyi

‘Rhus glabra var. Cismontana

Rhus trilobata
Rosa woodsii

Teuerium chamaedrys
oo climpodioid

plants still thrived through
the drought.

USU Extension estimates.
that 65% of potable water
is used to hydrate lawns
and landscapes. The Utah
Division of Water Resoure-
es declared that the aver-
age Utah resident uses 182
gallons of water every day.
Over the course of a year,
that tallies quickly to over
66,000 gallons a year for
each person. Utah is home
to over 3.2 million people,
accounting for over 212
billion gallons of water. In
comparison, Utah receives
an average of 13 inches of
rainfall annually, with the
northern parts of the land-
scape getting more, and
the southern parts being
drier. Not all of that rain
goes into our potable water
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reserves. There is a need
for Utah homes to become
more waterwise and pre-
serve our resources.

To motivate Utah home-
to transform their

a waterwise

‘The most notable is the
“Flip Your Strip” initia-
tive. “Flip Your Strip” re-
imburses Utahns $1.25 per
square foot of lawn that

gallons of water a ynr
Multiplying that by the
Utah population, water

wise landscaping would
save more than 3 billion
gallons of water.

terwise landscaping in
the way it is meant to be
seen. Many people think
that a water conserving
landscape is a gravel lawn
with a spindly bush in the
front. It isn't hard to see
why the concept of a wa-
terwise would be un-
However, a waterwise

Jlandscape can be full of
life, color, and texture.

something beautiful going
on all the time.

Next, plant your yard in
hydrozones. Not all plants
require the same amount
of water. The danger that
most yards fac

plants being

same amount of water.
Some plants would drown,
and some would be dying
of thirst, leaving the
homeowner baffled and
confused about why all
their plants are dying. All
the plants in this book-
let have been broken up
into ‘very low’, ‘low’, and
‘medium’ water usage hy-

o that your yard has  drozones. When planting,

Many people think that a wa-
ter conserving landscape is
a gravel lawn with a spindly
bush in the front...However, a
waterwise landscape can be
full of life, color, and texture.
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Water-wise Landscaping Project

This project revolves around the issue of water waste in Utah and the Intermountain West. Doing research
into how Utah residents spend water, | found that people use most of their potable water on their landscape.
Working with landscape architects, | created several deliverables on the subject such as a booklet outlining
the benefits of water-wise landscaping and how to change to a drought tolerant yard from the basic grass
lawns that adorn the front of most Utah homes. | also created several illustrations of water savvy plants

that can be used in such a landscape and put them in the booklet with alists of several plants grouped into
hydrozones. | also used the illustrations to create a beautiful poster series. The overall feel of the project was
successful in being grounded in research with a botanical edge and a beautiful and delicate design.
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Bright Eyes Chocolate Co

Bright Eyes is an energized and vibrant chocolate company. They are based in Madagascar and infuse their choc-
olate with extra caffeine to give you a boost throughout the day. The wide eyed lemur played into both the nature
of the chocolate as well as the location of the brand. It created the spunk and playful energy that this chocolate
evokes. The pattern is made from illustrations of leafs from plants native to the island. The brand called for smaller
chocolate bars, truffles, and other products that are small and easy to grab or store in your desk at school or office
at work for when you need them the most.

Brand Positioning:

Bright Eyes Chocolate co. is an independent chocolate factory located in Toliara, Madagascar. Bright Eyes is unique in the
chocolate business in that it has a unique take on chocolate to add a little spunk to your daily indulgence. Bright Eyes
infuses their chocolate with 30 mg of caffeine to give you the boost you need. Bright Eyes makes the experience of eating
chocolate exactly what it should be: fun, adventurous, and invigorating.

Bright Eyes wants to be perceived by its audiences as young, unexpected, light, spunky, energetic, and flavorful.
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CUSTOM ORDER

|OCOLATE BARS Juwmp 10 ALL FLAVORS

TURED FLAVORS
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CAFFEINTAED CHOCOLATE TO KEEP YOU GOING ALL DAY LONG

STRAWBERRY FILLING
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THE PERFECT INDULGENCE ’
TO KEEP YOU GOING :

+30MG OF CAFFEINE IN CREAMY CHOCOLATE MADE A VARIETY OF FLAVORS FOR
EVERY PRODUCT! AT THE SOURCE! EVERY CHOCOLATE LOVER.
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Bright Eyes Chocolate ***
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Message

BRIGHT EYES
Chocolate Company
Tolaria, Madagascar
contact@brighteyes.com

o) @brighteyes
= Tolaria, Madagascar

WHAT FLAVOR

KEEPS YOU BRIGHT EYES

UP AT NIGHT? AND BUSHY-
TAILS

LIVE LIFE WITH
YOUR EYES
WIDE OPEN.

abbey_oborn_designs, savy_knapp, tysonalles
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bright eyes ®

YOUR EYES
WIDE OPEN.

WHAT FLAVOR
KEEPS YOU
UP AT NIGHT?
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Liked by username, username and 15 others

@username looking good!
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This is Not the Same

This is a branding project around a gallery show for graphic design work. The title of the show is abstract, and |
felt that having a more abstract visual approach would be appropriate. | took the text and type set it in several
different ways before distorting the type, creating a long twisting line that ran through the words making them
almost illegible. Each poster would have a different main typographic image on it, playing into the title and
making each poster different from the next. The gradient and poster layout also change, while keeping each
item within the same family.
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Book Cover Set

Matching illustrated covers for a book bundle featuring Mrs. Frisby and the Rats of Nihm, Tailchaser’s Song,
and Watership Down. Exploring the themes and motifs of all three books led me to pursue a visual story
telling theme playing off of both shadow puppets paired with aboriginee art forms and wood cut illustration.
Capturing the essence of these stories led to a design that appeals to the childhood stories while hinting at
the darker more serious themes within.

RICHARD ADAMS

RUBERT € OBRIEN



How to Grow the Hell Up

An editorial piece for a print magazine, the article reads as life advice coupled with childhood experiences and
lessons learned as a child. The opening spread echoes the child growing into the adult as the type becomes
more and more sophisticated and less of a childish scribble. The body copy repeats and supports the playful-
ness of the feature spread, being broken up in an unexpected way, overlapping with the pull quotes.
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LIFE ADVICE THAT WON'T suck

~ Learning how 1o grow up
and be more mature starfs
with knowing what you fruly

:ﬁ’:&:‘:‘h:.:::h:-:;w ‘:”MTIT’S LIKE TO GROW UP
Toa oy oomod an mporiantesson: 100 bOr B! —_—
mmmmmwvﬂ"‘"” | b
mmnmmlmﬁ::w e oy
x&mﬁﬁ?‘?mm : %
o ke QUT EVENTUALLY, o
EEE THE EXPLORATORY e S
smesen PHASE EXHAUSTS BT R -
Eesre [TSELFR AND NOT S e
Sres™ DECAVU SEWE RUN AFTER MESSING rr==-
OUTOF  sermezer AROUND NEAR ZRREmis::.,
Ex%PC;ORTO = o ENOUGHOPEN  Somimemiant
E. mEpes gl FLAMES, YOU REVELOP
Butthee was o mmmnm-wﬂ'“‘ ",",r.:;'w"; A m1 L£ MENTM RULE
oo THAT ALL FLAMES
m"'“‘"‘"m‘\ihmmmn.m ARE DA NGERQUS
1’.'..,,.“.::,._:,,,:“__ e e -
el bt i o
e T e
,"?‘.,'Z"WWM'W““M‘ o ometin ::::::

01704140d



My Biggest Demon is Myself

This poster was a study in abstracting and the “slippage point’, or the shifting point between recognizing a
person or object and not. | wanted to create layers and depth to the character of Whitney Houston, as well as
shatter her in the way that her drug addiction ended up shattering her life. Her quote, “My biggest demon is
myself," came from her famous Crack is Whack interview ten years before her death.




An Ode to Insomnia

This article focused on insomnia in an unexpected way. Instead of talking about the health effects or ways to
cure it, it was a celebration of it. It evoked the feeling of those 3 AM thoughts, after everyone else has gone to
bed. | wanted to portray that feeling in my illustrations and my layout. | found that when | can't go to sleep, | am
constantly reminded of the time slipping by when | should be sleeping and calculating how exhausted I'll be
when my alarm finally sounds. | wanted to find that half asleep half awake area of consciousness and portray
that through photographic illustrations. The editorial layout also matched the mood, dripping and drooping into
a drowsy and unpredictable baseline.
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Underwater Museum Brand Identity

Rebranding the Underwater Museum in Cancun, Mexico was fun and exciting for me. The museum is a collection of
statue pieces planted underwater in order to rebuild coral reef habitats for the native aquatic life. Often the statues
have coral planted on them that enhances and changes the art pieces over time. To ecoe the organic nature of the
museum, the logo also needed to have fluid and organic pieces associated with the rigidity of a sans-serif typeface.
The gradient | chose to use for this branding creates the experience of scuba diving beneath the waves, just as one
would have to do to view the galleries in this museum. The bold fonts and bright colors make the museum feel
bright, clean, professional, and modern. Having the coral shapes and imagery interact with the text also echoes the
interaction between coral and statue, and even the statues with the natural environment in the area.
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UNDERWATER
MUSEUM

M a N HOW TO VISIT MANCHONES
C I I O STATS
N E S WHAT TO BRING

SCHEDULE ATOUR KEY SCULPUTURES

LERY

reserving our
ocean's ecosystems

C @ hitps//www.google.com/search?q=underwater+museum@urlz=1C1CHZN_enUS926US92680q=underwater+ museum&ags=chrome.0.69

% Bookmarks [E Reading list

UNDERWATER
= MuUsEuM

preserving our
ocean’s ecosystems

WHETHER YOU CHOOSE TO DIVE BELOW THE WAVES, OR
STAY DRY ON OUR GLASS BOTTOM BOAT EXPERIENCE,

THESE EXHIBITS ARE SURE TO CHANGE YOUR VIEW OF
SCHEDULE A TOUR HOW ART CAN SHAPE OUR ECOSYSTEMS.

DONATE SCUBA DIVING GLASS BOTTOM BOATS

SCHEDULE A SCUBATOUR

< PUNTA NIZUC GALLERY SCHEDULE A BOAT TOUR CARACOL GALLERY >

HOW PUTTING SCULPTURES
IN THE OCEAN HELPS PRESERVE
‘OUR AQUATIC ECOSYSTEMS.
UNDERWATER WE ARE COMMITTED TO REVILATIZING OUR OCEANS AND
MUSEU M PROVIDING A SAFE AND PROTECTED HABITAT FOR THE
WILDLIFE SURROUNDING OUR COASTS THAT WILL LAST
Encommpacossn FOR GENERATIONS TO COME.

-jolN OUR CAUSE

GALLERIES ABOUT US CONTACT DONATE

artists

UNDERWATER WE ARE COMMITTED TO REVILATIZING OUR OCEANS AND
MUSEUM PROVIDING A SAFE AND PROTECTED HABITAT FOR THE

WILDLIFE SURROUNDING OUR COASTS THAT WILLLAST L 4

FOR GENERATIONS TO COME. P

JOIN OUR CAUSE

GALLERIES ARTISTS ABOUT US CONTACT DONATE




Elton John Music Poster

The soul of Elton John is contained in his hands, and his instrument. | wanted to portray the feeling
and movement of his music in a two dimensional space. The bright flamboyant colors and vibrat-
ing lines bring this poster to life in an eye catching way that stays true to the artist and his music.
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Molasi Coffee Co Brand Indentity

Creating the visual identity of Molasi Coffee was an interesting challenge. Because the company is located

in Adana, Turkey, | really wanted to pull that culture and heritage into the brand while being respectful to
the people the culture belongs to. | did extensive research on the people and culture of Turkey and how

art and religion collide. The mark | landed on alludes to traditional Turkish calligraphy that forms the shape
of a steaming cup of coffee. The patterns and elements come from traditional Turkish tile work. The word
“Molasi” translates to mean break or rest. | designed the brand to feel restful and indulgent while still feeling
exotic, luxurious, and true to its culture.

Brand Positioning:

Molasi is an independent coffee roaster located in Adana, Turkey under the shadow of the Taurus
Mountains, where coffee is said to have originated. Molasi is unique in the coffee roasting business in
that it is an authentic imported Turkish brand that is delivered throughout the Americas to a niche
audience of coffee lovers that want to get their coffee straight from the source.

Molasi wants to be perceived by its audiences as artisanal, indigenous, luxurious, exotic, and human.

MOLASI

COFFEE

O wros esllosg

&

TRAJAN PRO 3
ADOBE CASLON PRO
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Char Application

The challenge with Chor was creating a user interface that could appeal to both adults and children,

and designing it in a sophisticated manner. The solution was to use a lot of bright colors with a round
and friendly animated design style. The app has a plethora of customizable features that each had to be
designed in a way that was engaging and yet cohesive. The final product is full of life and turned out very

playful which is fitting for this project.

The all in one chores and tasks app.
Build and assign chores easily, and
motivate kids with points, rewards, and
friendly competition.

Katherine

Admin
my family

Megan Alex Jason add new

chores = addnew drag to assign

Living Room @
é 0/5 items completed .
due: 6:00 pm Saturday

Dishes @)
' 0/2 items completed
due: 6:00 pm today

Sweep Kitchen
gl

0/2 items completed
due: 6:00 pm Saturday

Brush Teeth @

0/1items completed

due: 6:00 pm Saturday

L e

Simply drag and drop chores onto family
members in your que to assign them!

my points

’i’f‘j >

Redeem

my to do list

1 Living Room @
0/5 items completed
due: 6:00 pm Saturday  assigned: vesterday

Feed Sparky @

0/2itemns completed
due: 6:00 pm Today

Assignea 3 hours ago

a ®

Children can earn points by doing chores.

20

Add and edit tasks. See when they
are completed.

Require kids to submit a picture of
the finished task.

Assign due dates and mark whether
they are daily, weekly, or monthly tasks.

See who has been assigned the task
lately, and when they finished it!




A Alex submitted Living Room!
Chér g

Tap to see image

Alex submitted: Living Room

PN Annie submitted Dishes!
@ Chor Tap to see image . @m
Alex submitted: Living Room 2
Once done, kids must submit an image
il Dishes * of the chore. The admin will recieve a noti- Q@@
S fication and decide how many points the

tasks child earned!

+9 out of 10

Wash with Soap \/
pr——
Put in Drying Rack

+9 out of 10

+ add new

- Image Required on
- Lock phone until done (on

Weekly Monthly child’s phone until the task in complete. Chér

Turn on phone lock in the settings. Then

toggle whether certain tasks lock your ; )
Mom gave you 9 points for the submit

Living room.
Tap to see message

Th Sa Su
submit
In return, the child will be notified of their

points and whatever note you leave. A. .S, ‘D, ;F ;G H, { JIK]L

History
Assigned to Megan 8:11 AM Today
Completed by Alex 3:15 PM Yesterday

Anmmmlatad b lmnan B4 DAA A IAdnAndan

4 Z X CVBNM &

123 @ space Q_, return
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AND ALL INDO-EUROPEAN NATIONS
CONSTRUCTED THEIR PANTHEONS
AROUND...THE REALM OF STARS,
CONSTELLATIONS, PLANETS, AND SUN.
AROUND THE BATTLE OF GOOD AND

EVIL, LIFE AND DEATH, DAY AND NIGHT.
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SLAVIC GODS

The Pantheon Reconstructed
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I marvel
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batore
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17 a0y cass, baed on the inte svidence
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Zorya

Anillustration heavy project focusing on slavic gods. It was fun to capture the personality and fluidity of the
gods in the playful nature of a flatillustration. | chose to pursue the geometric route to add abstraction
and poetry to this piece.



Rhythm and Verse

An advertisement poster for a poetry night, this poster showcases my own raster illustration. Creating the
illustration was an experiment in taking a 3-D rendered object and distorting and shifting it until it is no
longer recognizable. The abstract forms and detail lent itself well to the program. Because of the power of
the illustration, the type became quiet and sophisticated to balance it out and not distract from the main

imagery. Overall, the project was a success.
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BRYNNE LARSEN

USU Recruitment Poster

A fold-out poster advertising the graphic design BFA program at Utah State University, my alma mater. The
trick was to give the faculty opening the poster enough information for them to share with their students,
and have the front be enticing enough to draw in the next generation of designers.
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